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WE ARE COMMITTED

TO MAKE INDONESIA
LOOKS BETTER,

ONE BRAND AT A TIME.
ONE BRAND EVERY TIME.

OUR VALUE >

ORIGINALITY

STUDIO DAMARA realizes that a brand

Is one’'s DNA. It should clearly deliver
your company’'s vision and mission.
Thus, we promises a visual breakthrough
for your brand. A unigue and one-of-a-
kind visual that stands out and cut off
the competition.

SCIENCE + ART

STUDIO DAMARA knhows that branding
goes deeper than just creating an
aesthetically appealing type and
graphics. It should transcends words
while still maintain

Its aesthetic purpose.

Thus, give the data research and other
nitty gritty work to us while you sit back
and actually run your business.
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QUICK FUN FACT!

+235%

the average revenue
INncrease attributed to
always presenting a brand
consistently. Source: Lucidpress

86%

of buyers will pay more in a
brand they feel familiar with
and to get better customer
experience, overtaking price
and product quality.

Source: superoffice.com

77%

of B2B marketing leaders say

branding is critical to growth.

Source: Circle Research

Over 70%

brand managers across the

ok Bk

world says that building an
audience Is more valuable
than direct sales in the long

term. source: onbrand.me
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OUR SERVICES

WHAT WE DO >

BRAND IDENTITY DESIGN

Creating a brand story that does
not only attracts, but also engages.
An effective brand goes beyond
beautiful types and icons -

which requires research & analysis.

GRAPHIC DESIGN

After a brand has been implemented,
It’'s time to develop integrated visuals!
Strengthen your brand presence

In online and offline platform to
reduce unnecessary competition.

SOCIAL MEDIA MANAGEMENT
Create trust and loyalty on Instagram
through engaging content that
touches your customer emotionally.
Speak up your brand voice, and

build your own community!

OTHER SERVICE >

Product Photography

Event Marketing Design

Book Concept & Design

Company Profile Concept & Design
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WE CREATE BRAND THAT

DOES NOT ONLY ATTRACTS,
BUT ALSO ENGAGES.

We are committed to create a
brand that connects emotionally.
Our works are driven by data
research and technology. We inject
strategic thinking to every of our
works, so that your brand is not
only aesthetically pleasing, but also
resonates. With smart tools and the
right resources, we seek to keep

on creating new experiences and
opening doors to opportunities for
Indonesian brands to thrive.

WHY US?

We promise you to treat your brand
as delicately as it is our own brand.

We value diversity behind every story
of a brand, and we would love to see
It grow bigger and become a leader In
Its respective business field.

A good brand does not just appear.
It is born with love and passion in
heart and vision in mind.
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OUR PREVIOUS
CLIENTS;
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PORTFOLIOS;

Branding

(V)

Tam
folko.

coflorw anre the foundation of the
visua identity of lam FoQks brand
in a?Q of its communicationas.

lam Sky Sunnise Orange Break of the Dawn
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Branding
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- HOMEMADE WITH LOVE -
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Meet Omaki, a loving and cute mom-like figure to you.
She is very famous in her neighbourhood for being an excellent cook.
And she will make sure that you get a healthy and nutrious food that
also tastes great and made with fresh and the best ingredients!
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PORTFOLIOS;

Branding

almo

guilt-less snacks
specialists

Almond Peel
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Branding
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PORTFOLIOS;

Branding

Se°

/ BRAND STORY

para milenial sering kali dituntut
untuk lebih, lebih, dan lebih.

lebih kerja keras, lebih cepat,
lebih produktif, lebih pintar...

mereka hidup di dunia yang serba cepat,
membuat mereka sering lupa untuk rehat,
berhenti sejenak, dan beristirahat.

di sinilah se+lah mengingatkan kita,
agar kita tidak terlalu lelah dengan
semua kesibukan yang ada. tidak apa
untuk melupakan rutinitas, ditemani
dengan kudapan, untuk kembali
meningkatkan produktivitas.

se-lah se-lah
saat kita hentikan demi pro-— istirahat istirahat;
istirahat; rutinitas, duktivitas tidak bikin supaya kita
saat kita dan temukan tanpa batas. kiamat. tidak penat.
tenang. kreativitas.
apa teman selah apa teman selah apa teman selah apa teman selah apa teman selah
kamu hari ini? kamu hari ini? kamu hari ini? kamu hari ini? kamu hari ini?

@waktuselah (2] @waktuselah () @waktuselah @waktuselah (©) @waktuselah
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zonakacamata.com

PREMIUM EYEWEAR STORE

@ zonakacamata«~ /

Premium Eyewear Store

PREVIOUS LOGO J r

SR 1\ !

PAGE & RPORATE LOGD

B 3] LOGO COMSTRUCTION, CLEARSPACE AND COMPUTATION

It is important o keep corporate marks clear of any cther graphsc elen

regulate this, an exclusion zone has been established arcund the corp

zonakacamata com | This enclusion zone indicates the closest any other graphic clement o
b

can be positioned in ralation to the mark.of the the symbol fsell andJ

FREMIUM EYEWEAR STORE nama = they have a fed relationship that should mever be changed i

o

THE LOGOTYPE

1) The Logo Symbol zonakacamata
Consists of three elements, as follows: the pin drop icon = which symbalizes fona, I

a glasses frame, and a happy customer icon. The loga symibal integrates the PREMIUM EYEWEAR S TORE
previous color of Azure Blue and a new additional Lime Green color to create a 0

maee fresh and legible logo symbal,
CLEARSPALCE = The Logo Type's better 'O

-
@ 00 Q- ¢ e
Whenever you use the logo, it should be surrcunded with clear space
Lo

L ERCEEERTCH ot S its visibity and impact. No graphéc elements of amy kind should invad

Computation:
T worke gt the clearspace take the letter 'O° of the Logo Type and pli
the edge of all the four comers of the kogo

2) The Logo Type

Carefully chosen Hunite ExtraBield font for its medern and yet refined, highby
legibde, which has besn further enhanced by the use of knwer cose betters in
Arure Blue tone of the previous corporale color,
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Branding
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Product Photography

PORTFOLIOS;
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PORTFOLIOS;

Packaging Design & Product Photography
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PORTFOLIOS;

Product Photography
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PORTFOLIOS;

Product Photography
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Creative Marketing Design

CAFE AND COFFEE

JON'S MERCHANDISE DESIGN (CUP)
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oPICY BEEF

DEEF DOLOGHAISE
SALTED EGG CHICKEN
JAPANESE CHICKEN CURRY
GORENG 50515
:;:’;m DEEF AGLIO OLIC
CHICKEN SAMBAL MATAH & RICE
HOMEMADE RISOLES
KEM STEAK
j:l:'s FAVORITE SANDWICH
JON'S FAVORITE HAS
ICE CARAMEL LATTE
ICELATTE
ICE KOPANDAN
ICE KOPINTEN
JCE KOPAREN
THAI ICE TEA
BISCOFF LATTE

RURREREOHERRERERY

generasi.
rebahan,.
it’s your time
to save
the world!

SUMMER SPEClAL DRIMNKS!

L

Watermelen Cheaie a

ONLY AT JOMNS CAFE AND COFFEE

ﬁ ES—————%
I - SN |
| &

1.

wan - -4
caramel hazelnul
latte latte
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Koparen

..........
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Creative Marketing Design

JOLIE CLOTHING's BRAND

CAMPAIGN & |G CONTENT

Medan,

good to see you!

want more discount? I I“ ( }
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- . [P —— B
whan you IG Story our events Syt -
and mention 8 (EIGHT) FRIEMDS! ¥ S d e
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B FHEE M, FALL M W Jeauary 1630

PRICE LIST
leather shoes .o

canvas shoos
lsather bog
canvas baog
show polish
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Creative Marketing Design
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DID YOU KNOW?

Indonesia is
Asia’s biggest

Instagrnam
market,

with more than 45,000,000 users,
the way you present your brands

through social media to your
customer is crucial.

33X more

posts compared to

global average.

60% mMmore

l; comments compared

to global average.

{{; 1 out of 2

Instagram users follow
an online store.
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Social Media Management

JOLIE CLOTHING

IG STORY CONTENT
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LAREIA's 7™ ANNIVERSARY

BRAND CAMPAIGN

LAREIA
BIRTHDAY SALE
(ff zo0:00+ T ) 15 COMING!
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RESTAURANT @larelakitchan
at Pakuwaon Mall Level 2, SBY
WEDDING CAKE @larsawedding

#cakes mweddingcakes Smillecrepes
ONLINE & WEDDING CAKE SHO®
Conact ushere

linktroe/lareia.ld

© 8 @

ICE B MILLE CR. HAKED

ANEELEE i FIRRTT

LAREIA IS

LENTERA CGENERASI BANGSA
-
ﬁﬁr IMNSTAGRAM COMTEMNT

musical activity:
The Legends 7
FanfaS'j & Hzrnai

€—  lenteragencrasibangsa

02 NOVEMBER 3819

LEMTERE, JERERAT] BAHGIA ==

A ooty that i driven by B improvermant of Indonesiy’s aducation
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LET’S CREATE AMAZING
STUFF TOGETHER!

EMAIL.
hi@studiodamara.com

WA.
+6281 358 400 717

WEB.
studiodamara.com

1G.
@studiodamara

Talk to you soon!



